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ComScore measured thousands of online campaigns and found that over 50%
of online ads were not seen by anyone. The ads were actually not visible on
the user's screen due to glitches, user errors, or fraud. Half of the ad was not
on the screen for more than one second at any time, but was still considered
a delivered ad message.

HOW IS THE ONLINE AD
AUDIENCE MEASURED?

Online ratings use a few types of
measurement for selling and reporting.
Served impressions are the most common.
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