Pepper Dog Productions, LLC

Out-of-Home vs. Other Media | Statistics

OOH Reaches 99% of consumers
on a typical day.

Out-of-Home reaches 99%

CPM Comparison
$3.45 Shelter
$3.11  Poster
$5.21 Bulletin
$6.92 Network TV
$8.99 SpotTV

$10.40 Premium Online
$13.50 Radio

$14.00 Magazine
$24.60 Online Video
$24.76 Primetime TV

58% OOH 49% PRINT  $32.50 Newspaper
35% RADIO $56.60 Direct Mail

Out-of-Home is a pure advertising

TV reaches 96%
Online reaches 84%
Mobile Devices reach 75%
Radio reaches 69% ‘
Print Newspaper reaches 15% \

Ad Retention (after 1 week of seeing the ad)

medium, with no editorial or gglfaich
programming content. o spent.
OOH 18
INTERNET
TELEVISION

NEWSPAPER IEN"Y
RADIO EE

MAGAZINES )

8 g [ ] [ ] (] (] (]
HRS HRS HRS HRS HRS HRS HRS

. WEEKLY TIME SPENT WITH MEDIUM . WEEKLY TIME EXPOSED TO ADVERTISING WITHIN MEDIUM

Sources: BrandScience Global Econometrics Study, Nielsen, OAAA, USA Touchpoints, RealityMine
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